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Global Media
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Japan
Target Audience
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Talwan
Target Audience

MZ Generation
(Gen Z 39.5%, Gen M 39%)

Monthly IMP

Monthly Reach

206K

Total Followers

170K ' 36K
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Thailand
Target Audience
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Editorial AD
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Commerce
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RATE CARD

KITTO Digital Ad Rate Card

JP(B %)
Instagram & Tiktok

I6H 151 FREHAE R BX

G (Bl ) 354 43,000

Reels (252 5) %% 120,000

+ SRE|ERIRIZ N

JP+TH+ TW {5 & m
Instagram & Tiktok

== 1[o] TEEHHE A 2N

B (Bl )38 103,000
Reels (J2&28) &% 384,000

+ SREIEIFIZNE

£%E(USD)

1,500
1,800

750

&#(USD)

3,000
3,900
400

TH(ZEE]) Or TW(&5&
Instagram & Tiktok

== 1] Fa5 R R BX

Ak (BlF)2&%h 7000 /53,000
Reels (\@%/E) %% 74,000 /190,000
+ SRE|MRIRIZIAE

COLLABORATION
PROJECT

==

i RERNREIAR
BYES
BEEMRER (U 30 XAaE %)
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VAT Bzt

£%E(USD)

1,200
1,500

750

EF(USD)

H1TIHE

H1THE
ESEEN 30%
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Ad Guideline
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